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田 中 道 雄




In this paper, I would like to discuss the marketing structure
of small and medium-sized enterprises (SMEs).
In comparison with big businesses, SMEs have many weak
points. For example, there are problems concerning finance,
real estate, human resource, management and etc. Nevertheless,
SMEs carry out their own marketing. Now, I will focus on this
marketing pattern, and describe a few characteristics in this
paper.
At first, in SMEs, it is clear that the entrepreneur and their
product-service are very important, and the entrepreneur
must have strong leadership. After that, I will explain a
marketing determinative process of SMEs, and discuss the
"3IM " that is the special features of SMEs marketing.
Taking the first letters of the above concepts, we can say that
the key to SMEs marketing is "SIMPLE" .
I want to write about the SMEs marketing, particularly the
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